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Cooperative Agreements, Code Sharing, and Alliances
The United States domestic market code sharing and the United States foreign airline alliances can be considered one and the same. Code sharing exists as a commercial contract between two air careers that gives permission to an airline to put its two-letter identification codes on the flight of another airline (US General Services Administration, 2019). The codes are set in the way they appear in the computerized reservation systems and thus, they can advertise the flights as their own. This is the same case with the foreign alliances which allow airlines to engage in code sharing as well. The aviation sector in the United States allows for the system of code sharing and that of foreign alliances to promote the growth of the business (US Department of Transportation, 2019). Through this method, they can encourage the undertaking of aviation business with airlines from other countries which in turn fosters trade between the nations.
This is also the case with the cooperative agreements in which airlines come together in order to boost their returns. The government mostly does not approve or disapprove the agreements but rather review them in order to ensure that the interests of the public are catered for. Code sharing, cooperative agreements and foreign alliances can also be viewed as one because they seek to serve the same purpose. They were devised as a means of boosting revenues especially for those that are viewed to be underperforming. This is achieved through the advertisement that is done by the use of the codes (Ciliberto, Cook & Williams, 2019). The same is replicated when airlines from different countries join hands.
[bookmark: _GoBack]Therefore, it is prudent to state that code sharing, cooperative agreements and foreign alliances are one and the same. The unique codes that are shared from one airline to another enable passengers to access greater opportunities which in the long run promotes the growth of the airline sector.
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